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or David Roedel, business
development officer at Roedel
Companies, The Hotel Saranac
represented much more than
a business venture, “Both my
father and brother spent a lot
of time in the village of Saranac Lake.
In fact, both were married and had
their wedding receptions at the Hotel
Saranac.” However, he describes, while

visiting what was once the town’s pride

and joy in recent years, he saw the Hotel
Saranac through the eyes of a hotelier. “It
was in bad shape. It had been acquired

by an owner who really didn’t have the
money to keep it up to date.” Roedel’s

compx

pany therefore seized the opportu
nity, acquiring the hotel from the owner,
then working with the state of New York
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to undertake a substantial restoration
The property recently completed a

four-year, $35 million renovation, but

the path to restoration wasn't straight
forward. “We were awarded a $5 million
grant to assist us in the restoration of the

hotel in 2013,” he describes. Although

the building was structurally sound,

Roedel says the hotel hadn’t been up
dated in more than a decade when they
purchased it. Planning the restoration,
he says, started with a step back before
moving forward. “The hotel really need
ed to appeal to the modern traveler, but
at the same time, maintain its historic
relevancy.” Ultimately, he says, it needed

far more than tweaking. “It w

s

1top-to
bottom restoration project. Every thing

was improved.” Roedel also notes that

THE OPPORTUNITY
WAS TO RESTORE
AHISTORIC
HOTEL BACK TO
ITS ORIGINAL
SPLENDOR, BUT
AT THE SAME
TIME, ADD ALL

OF THE MODERN
AMENITIES THAT
TRAVELERS WANT
TODAY.”

DAVID ROEDEL
Business
Development Officer,
Roedel Companies



Roedel Companies purchased the as a member of Historic

rty, it had only 40 parking spots Hotels of America
1en the hotel opened back in 1927, Roedel says the

the primary modes of transportation community has been
that hotel guests used were train or completely behin 1
horse and buggy.” This necessitated efforts to restore the ho
building a parking deck that added about tel to its former grande
150 more spots and place in the ¢

Roedel says there were both munity, “Our business
hallenges and opportunities. “The objective, of course, was
" rtunity was to restore a historic to create a profitable

| back to its original speldor, but vestment, but we under

at the same time, add all of the modern stood that this is re:
amenities that travelers want today the con
I'his required gaining an understand I'hose who gr n the village from number that has since grown to 3,500
ng of the hotel, not just as a beloved 1927 to 2006 had celebrated proms Roedel advises hoteliers undertaking a
landmark and community treasure, but weddings, and other specis casions najor renovati whether it be a historic
also as a product from a branding point It's at the center of what we cal prog even just a more recent property
of view. “It took some time for everyone  politan village,” which is at the base of that needs some love—to put together the
to get on the same page, in this regard, the Adirondacks. But it’s alone on the best team available right from the start, “You
but, at the end of the day, we under main street and conic cally have to get the people on your team
stood that the hotel should be branded It was therefore no surprise that who understand the process, starting with
as an upper-upscale historic indepen the community sh support in the business development people who will
dent property.” To position the proper droves on Facebook hed our underwrite the deal, to your architectural
ty to succeed in this market, the Hotel Facebook page the . ~ sig ction team, who will help
Saranac became a member of Hilton's grant and closed [ cale t and timeline of how long
soft-branded Curio Collection, as well 24 hours, had over ! NOTS S C &}
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Neowood Towel Valets
Double Towel storage with vertical grooves. Made from 97%
recycled Milk jugs. Will not fade, crack or mildew. Multiple sizes, 10
colors, many configurations. Indoor and Outdoor use. Call us at
847-579-9003 for quotes or visit T2-sa.com
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ORDER BY 6 PM FOR
SAME DAY SHIPPING

‘5-2, COMPLETE CATALOG
1-800-295-5510
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